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Marriott International Rapidly Expands its Footprint across Africa 

Leading hospitality company announces 6 new deals, 1 new brand, over 1100 rooms 
Amdec Group Continues to introduce Marriott's global brands into South Africa 
Sheraton Mauritius is Marriott's first signed deal since completing the acquisition 

KIGALI, Rwanda, Oct. 5, 2016 /PRNewswire/ -- Marriott International continues its robust expansion across the African 
continent with news of brand-new signings of new properties in Cape Town, Nairobi, Cairo and Mauritius. This 
announcement comes hot on the heels of Marriott's recently completed acquisition of Starwood Hotels and Resorts, which 
has created the world's largest hospitality. The transaction has increased Marriott's distribution in Africa, thus affirming the 
company's number one position across the continent. 

"The past couple of weeks have seen an incredible transformation for our company, and I am proud to say that we are 
continuing the momentum with our expansion and development plans across the African continent," said Alex Kyriakidis, 
President and Managing Director, Middle East and Africa, Marriott International.  "We officially opened the Kigali Marriott 
Hotel yesterday, under the patronage of His Excellency, The Honourable Prime Minister Murekezi, and today we announce 
six new deals across Africa, which when open, are expected to bring our total African property and room count to 205 and 
37,000 respectively." 

These new signings comprise over 1100 rooms, and include AC by Marriott's brand entry into Africa. The Cape Town deals 
are in partnership with the Amdec Group, Marriott's long term partner and owners of the new Marriott Hotel and Marriott 
Executive Apartments Melrose Arch in Johannesburg, announced last year and currently under development.  The Amdec 
Group has been instrumental in bringing in Marriott International's global brands into South Africa, as they were the first to 
announce Marriott Hotels, Marriott Executive Apartments and now AC by Marriott and Residence Inn by Marriott into the 
market.  The AC Hotel Cape Town Waterfront will be located at the gateway to Cape Town's waterfront, while Harbour 
Arch will be the site of the 200-room Cape Town Marriott Hotel Foreshore and the 150-room Residence Inn by 
Marriott Cape Town Foreshore. 

The first deal to be signed since Marriott's completed acquisition, and further consolidating Marriott International's presence 
on Mauritius, the globally renowned Sheraton brand will make a landmark debut on the island with Sheraton Mauritius St 
Felix Resort and The Residences at Sheraton Mauritius St Felix Resort. Owned by Clear Ocean Hotel Resorts 
Limited, the resort will be a part of a mixed use development with a boutique retail mall and branded residences. Scheduled 
to open in early 2020, the resort will feature 152 well-appointed guestrooms and suites and 37 branded apartments and 
villas. 

The first Element Hotels property signed in Egypt will be the largest Element Hotel in the Middle East and Africa. Situated in 
Cairo's upscale Heliopolis district and scheduled to open in 2019, Element Cairo is developed by Abraj Misr Urban 
Development and owned by Middle East Real Estate for Development (MERED). A part of the iconic new smart and 
ecofriendly development, The Gate Project, the largest housing, administrative, commercial, project in Egypt and the Middle 
East, Element Cairo will feature 344 light-filled rooms and an atmosphere designed to fuel a life in balance and on the move.  

Four Points by Sheraton Nairobi, Hurlingham, is the brand's second hotel in the city, strategically located in the 



upmarket suburb close to the city center and within easy access from the surrounding business areas of Westlands, Kilimani 
and Nairobi Central. Owned by Kamcan Properties Ltd, the 96 room hotel is a conversion from an existing hotel, will be 
operated under a franchise arrangement, and is expected to open in 2017. 

"These news deals are testament to our combined development efforts going forward, as there are significant growth 
synergies between the brands and our newly combined company, with a focus on expending brands across the region, and 
looking for opportunities in new markets," concluded Mr. Kyriakidis. 

Continuing to capitalize on opportunities within the region, Marriott International has set a clear objective to be represented 
in all major gateway cities, commercial centers and established resort destinations while catering to a wide variety of market 
segments. Each of Marriott International's brands, including those in the pipeline, target a specific segment and support the 
increased inflow of visitors within that segment. 

About Marriott International, Inc. 

Marriott International, Inc. (NASDAQ: MAR) is the world's largest hotel company based in Bethesda, Maryland, USA, with 
more than 5,700 properties in over 110 countries. Marriott operates and franchises hotels and licenses vacation ownership 
resorts. The company's 30 leading brands include: Bulgari Hotels and Resorts®, The Ritz-Carlton® and The Ritz-Carlton 
Reserve®, St. Regis®, W®, EDITION®, JW Marriott®, The Luxury Collection®, Marriott Hotels®, Westin®, Le Méridien®, 

Renaissance® Hotels, Sheraton®, Delta Hotels by MarriottSM, Marriott Executive Apartments®, Marriott Vacation Club®, 
Autograph Collection® Hotels, Tribute Portfolio™, Design Hotels™, Gaylord Hotels®, Courtyard®, Four Points® by 
Sheraton, SpringHill Suites®, Fairfield Inn & Suites®, Residence Inn®, TownePlace Suites®, AC Hotels by Marriott®, Aloft®, 
Element®, Moxy Hotels®, and Protea Hotels by Marriott®. The company also operates award-winning loyalty programs: 
Marriott Rewards®, which includes The Ritz-Carlton Rewards®, and Starwood Preferred Guest®. For more information, 
please visit our website at www.marriott.com, and for the latest company news, visit www.marriottnewscenter.com and 
@MarriottIntl. 

Note on forward-looking statements: This communication contains "forward-looking statements" within the meaning of 
U.S. federal securities laws, including expected future hotel openings and locations and statements about the benefits of the 
transaction, including expected synergies and enhanced revenue opportunities for the combined company, that are not 
historical facts. We caution you that these statements are not guarantees of future performance and are subject to 
numerous risks and uncertainties, including the "Risks Related to the Starwood Combination" and other risk factors that we 
identify in our most recent quarterly report on Form 10-Q that we filed with the U.S. Securities and Exchange Commission. 
Any of these factors could cause actual results to differ materially from the expectations we express or imply in this 
communication. We make these forward-looking statements as of the date of this communication, and undertake no 
obligation to publicly update or revise any forward-looking statement, whether as a result of new information, future events 
or otherwise. 
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To view the original version on PR Newswire, visit:http://www.prnewswire.com/news-releases/marriott-international-rapidly-
expands-its-footprint-across-africa-300340178.html 
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