Marriott International To Eliminate Single-Use Shower Toiletry Bottles From Properties Worldwide,
Expanding Successful 2018 Initiative
August 28, 2019
New, large amenity bottles reduce plastic waste while offering guests a convenient "pump" design
BETHESDA, Md., Aug. 28, 2019 /PRNewswire/ -- Marriott International (NASDAQ: MAR) today announced that it's expanding an initiative to replace
tiny, single-use toiletry bottles of shampoo, conditioner and bath gel in guestroom showers with larger, pump-topped bottles. To date, the company has
already rolled out larger bottles at about 1,000 properties in North America, and now expects most of its other hotels to make the switch by December
2020. When fully implemented across the globe, Marriott International's expanded toiletry program is expected to prevent about 500 million tiny bottles
annually from going to landfills; that's about 1.7 million pounds of plastic, a 30 percent annual reduction from current amenity plastic usage.

"This is our second global initiative aimed at reducing single-use plastics in just over a year, which underscores how important we believe it is to
continuously find ways to reduce our hotels' environmental impact. It's a huge priority for us," said Arne Sorenson, President and Chief Executive
Officer of Marriott International. "Our guests are looking to us to make changes that will create a meaningful difference for the environment while not
sacrificing the quality service and experience they expect from our hotels."
Already, more than 20 percent of Marriott International's more than 7,000 properties now offer larger-pump-topped bottles in guestroom showers,
doing away with single-use bottles that often end up in landfills.
Today's announcement expands Marriott International's early 2018 initiative to switch single-use shower toiletry bottles to larger bottles with pump
dispensers in five brands: Courtyard by Marriott, SpringHill Suites, Residence Inn, Fairfield by Marriott and TownePlace Suites. In addition, four of
Marriott International's brands – Aloft Hotels, Element by Westin, Four Points and Moxy Hotels – previously implemented the pump-dispenser toiletry
concept, while a fifth – AC by Marriott – is well on its way to making the change.
A typical large, pump-topped bottle contains the same amount of product as about 10 to 12 tiny, single-use bottles. Because tiny bottles are not usually
recycled, they end up in the hotels' trash bins – generating refuse that will never truly decompose in landfills. In addition to allowing guests to use as
much of a product as they need, the larger bottles are also recyclable along with other basic containers, such as plastic soda bottles.
Company first introduced larger-size toiletries in early 2018
Marriott International, which welcomes more than 1 million guests each night, first began replacing single-use toiletry bottles in the guest bathrooms of
about 450 select-service hotels with larger toiletry bottles that contain more product in January 2018. Today, the about 1,000 hotels that have made the
switch overwhelmingly report positive feedback from guests. Each brand will implement the larger amenity bottles in a way that is consistent with the
brand experience and quality standards that Marriott International's guests have come to expect. The company is already working on ways to reduce
single-use items elsewhere in the guestroom.
This initiative furthers Marriott International's commitment to reducing its environmental impact as part of its Serve 360: Doing Good in Every
Direction platform that addresses social and environmental issues. As part of Serve 360, Marriott International is working toward several sustainability
goals such as reducing landfill waste by 45 percent and responsibly sourcing its top 10 product purchase categories – including guestroom amenities –
by 2025. These goals, along with other sustainability programs, help reduce Marriott's global environmental footprint.
The global shower amenities initiative comes 13 months after the company's first global plastics-reduction initiative, which addressed disposable
plastic straws. In July 2018, the company's hotels across the portfolio began phasing out disposable plastic straws and stirrers and switching to an
on-demand approach with alternative products wherever possible. As of last month, the company had met its goal, resulting in an estimated annual
diversion of 1 billion plastic straws from landfills – a first step on its journey to further reduce the portfolio's reliance on single-use plastics and other
disposables.
About Marriott International
Marriott International, Inc. (NASDAQ: MAR) is based in Bethesda, Maryland, USA, and encompasses a portfolio of more than 7,000 properties under
30 leading brands spanning 132 countries and territories. Marriott operates and franchises hotels and licenses vacation ownership resorts all around
the world. The company now offers one travel program, Marriott Bonvoy™, replacing Marriott Rewards®, The Ritz-Carlton Rewards®, and Starwood
Preferred Guest®(SPG). For more information, please visit our website at www.marriott.com, and for the latest company news,
visit www.marriottnewscenter.com. In addition, connect with us on Facebook and @MarriottIntl on Twitter and Instagram.
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